
It’s no secret, understanding your client's experience and 
the overall health of accounts, products, and service teams 

is vital to the strength of your business. 
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Companies who deliver customer excellence 
outperform their competition

Companies that successfully upsell or 
cross-sell to existing customers

Brands that do not know what engagement 
means - but are measuring “it”

Organizations who will redirect their investments to 
customer experience by 2018

Customers who mention bad experiences as 
a reason for churn

Companies who act on customer feedback

Traditional Methods of 
Collecting and Measuring

Customer Data
• Survey tools and spreadsheets

• Paper-based surveys

• Gut feeling

• Phone interviews

• Expensive market-research firms

• Survey by committee

A Smarter Approach to Measuring 
the Customer Experience

What if There Were a Smarter Way to 
Measure the Customer Experience?

Use real-time data to predict and correlate customer experience 
to revenue and drive higher levels of service and reduce churn.

Why We’re the Smarter 
Approach 

 Specific to B2B

 360 degree comparison

 Collect data from disparate systems

 Client list management

 Internal & external benchmarks

 Patented modeling  

 Easily distribute data 

 Content management engine

 3rd-party data integration

Proactivity
Are we proactive and stay ahead of 
problems and trends in the market? 

How it Works

92

Recognition 
Are we valued? Or just a number?

Integrity
Are we reliable and trustworthy? 

Do we do what we say? 

Chemistry
Do we like the people we 

interact with? Do our 
cultures fit?

Savvy 
Do they understand our world 

and how we do business?  

Competency 
Do we have the products and people to 

deliver on our promise?

89% of businesses are soon expected to 
compete mainly on customer experience
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Collect customer data from 
disparate systems. 

2

Measure and analyze data 
using our action engine  

and give a score for each 
response using industry-

specific algorithms. 

3

Organize data and provide 
insights into the health of 

account, product, and 
service teams.  

4

Your score

A Customer Experience Management application offering a scalable software 
application that collects, measures and distributes customer data and provides 

clarity into all aspects of a company’s accounts, products and service teams 
making it easier for businesses to gain real-time visibility into revenue, renewals 

and retention.




